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Be Original Americas Unveils 2019 Agenda
Highlighting Achievements in Educational Programming, Growth in Support, and 2019 Initiatives
New York, NY – The non-profit organization, Be Original Americas, is making great strides aimed at
educating the design industry and consumers on the importance of original design. Founded in 2012, the
organization works to inform, influence, and educated on the value of authentic design while investing
in its future.
Increase in Architecture & Design Members
Be Original Americas’ support and influence has continued to grow with the addition of several new
architecture and design firms joining the organization. TPG Architecture, Blatz Architecture, Rottet
Studio, Bromley Caldari, and Gabellini Sheppard join Gensler, Studio O+A, and Michael Graves
Architecture who pioneered the membership category last year. Their stance on original design is critical
in educating the end user and corporate companies on why originality is important and valuable in their
projects.
Continuing Education Unit (CEU)
Working to make a difference in the industry, Be Original Americas is developing two new CEU courses.
The first course examines the materiality, innovation, and creativity that go into creating an original
product. The course is currently available to members to present and is approved by AIA and IDCEC, for
architects and interior designers.
Coming in Q3 2019, the second course will delve into social, environmental, and ethical impacts of
counterfeits. The courses have been developed in collaboration with Peter Carey and Josina Reeves of
Streamline Creative.
Student Design Fellowship
Investing in the future of design is deeply rooted in Be Original Americas mission. The organization is
launching the fourth annual Be Original Americas Student Design Fellowship. The immersive, five-week
program introduces two undergraduate students to all facets of creating innovative, high-quality
products through hands-on, in-the-field learning. Applications are currently open until March 21, 2019
through www.beoriginalamericas.com/fellowship.
The program will run June 17-July 22, 2019, during which the fellows will visit member companies
throughout the United States.
2019 Events
Each year Be Original Americas organizes an aggressive program of panel discussions, in addition to CEU
events.

On March 27th Be Original Americas, in partnership with Louis Poulsen and Vitra, will be hosting an
interactive event in Los Angeles with Design-Milk, Clever, and several surprise guests. The event will be a
first-time live podcast recording with five thought-provoking individuals.
From Eames to Saarinen, the Midwest has played an integral role in the history of design. On May 2nd in
Minneapolis, our members Blu Dot, Loll Designs, and Hennepin Made will explore how the Midwest’s
design heritage and industrial innovation keeps them at the center of authentic design creation.
During NYCxDesign, Be Original Americas is organizing a panel discussion on May 18th at WantedDesign.
More details to come. The organization will host an interactive booth (#1163) at ICFF, an industry
tradeshow that draws over 38,000 attendees. The booth is being designed by member Jon Sherman,
Flavor Paper and will provide an opportunity to donate in support the 2019 fellowship.
Additional events in Chicago, San Francisco, and more are being planned for the second half of the year.
Board, Officers, and Committees
2019 Officers of Be Original Americas include:
• President: John Edelman, Design Within Reach
• Vice President: Coleman Gutshall, Bernhardt Design
• Treasurer: TBD
• Secretary: Anthony Lebron, Cappellini
In addition, Be Original Americas is pleased to announce the continued support of Gensler and Rich
Brilliant Willing as board members for 2019.
Since its conception, Be Original Americas has;
• Grown to 800 members, supporters, and followers.
• Launched an annual Student Design Fellowship in 2016.
• Assisted the United States Customs & Border Protection in the seizure of tens of millions of US
dollars in counterfeit furnishings.
• Developed AIA and IDCEC approved CEU courses and presented it to over 800 interior designers
and architects.
• Organized over 50 events in 19 cities throughout Canada, the United States, and Mexico
addressing more than 4,300 designers, architects and consumers.
• Attained 25 North American, both print and digital, media sponsors.
• Recognized as one of 2015’s ‘Top 10 Most Innovative Companies in Design’ by Fast Company.
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ABOUT BE ORIGINAL AMERICAS
Be Original Americas is a nonprofit organization that is committed to initiating discussion on the importance and value of
preserving original design across the Americas, through informational, educational and influential marketing initiatives and
other efforts to promote this critical issue.
Be Original Americas charter members – including Alessi, Bernhardt Design, Design Within Reach, Emeco, Flos, Fritz Hansen,
Herman Miller®, Kartell, Ligne Roset, Poltrona Frau Group and Vitra, and board members, Gensler and Rich Brilliant Willing –
believe that the value of authenticity cannot be underestimated or taken for granted in the marketplace. Through an aggressive
program of panel discussions and CEU courses, the movement campaigns to establish a set of industry standards that
encourages public and professionals, along with our media partners, to fully support creativity and authenticity, to invest in the
future of design, to incentivize innovation, and to give back to the industry and the people it serves.
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